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DENVER, COLORADO Commercial Real Estate Report

For relocation / expansion assistance, contact Bart Sayyah at 303-795-0142 or bsayyah@bestchamber.com

momentum within the metro area by
having its second consecutive relatively
flat quarter. The Southeast Submarket e
vacancy decreased posting a 8.7% -
vacancy rate for the first quarter, a
slight decrease from fourth quarter’s
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9.3%. The availability rate maintained -

the previous quarter’s11.7%, and the !

average asking lease rate continued — 5

to decrease, settling at a metro area ;

average of $15.64 per square foot (SF). W
LEASE RATES

Although the construction activity

within the Southeast Submarket has
remained essentially stagnant, it was
one of the only areas within the metro
area to report a new project delivery for
the quarter with a 22,000 SF Sprouts
delivering in Aurora. The difficulty in —
acquiring financing continues to slow
construction activity within the market
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and is expected to continue to lag the
rest of the economy as the recovery Southeast NRA by Product Type
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Strip Center 29 1,610,711 $14.21 8.5% 7.7%
F 720.528.6333 Meighborhood/ Community Center 3,572,443 41,899,846 $16.26 12.8% 12.8%
Southeast 52 8,729,518 $15.64 11.7% 8.7%
www.cbre.com/denver Pawer Center 8 4,240,940 $15.63 12.3% 8.0%
Strip Canter 6 407,963 $16.58 8.5% £.9%
Meighberhood! Community Center 33 3,775,672 $15.75 11.7% 11.7%

Strip Center - Does not qualify in other categories and which are typically choracterized as un-anchored centers, which have dedicated parking. The center
may be one or two stories and have a mix of retail and service tenants.

Neighborhood Shopping Center {30,000-100,000 5F) - Provides for the sale of convenience goods {feods, drugs, and sundries) and persenal services
{laundry and dry cleaning, barbering, shoe repairing, etc.) for the day-to-day living needs of the immediate neighborhaod. 1t is built around a supermarket as
the principal tenant.

CBRE

CB RICHARD ELLIS Power Center (350,000+ 5F) - An open-air low priced oriented center with four or more “Big Box/Category Killers” {e.g. Circuit City, Toys R Us, Office Depot)

or two or mare “Big Box/Category Killers” and o discount department store or warehouse club (e.g. Wal-Mart, Kmanr, Sams, Price Club).




